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The Cleveland Museunn of Art 

FOR IMMEDIATE RELEASE CONTACT: Julie Bender 

Thursday, September 19, 1996 (216) 421-7340 ext. 261 

FABERGE IN AMERICA AT THE CLEVELAND MUSEUM OF ART 
March 9, 1997 - May 11, 1997 

EXHIBITION HOURS AND TICKET INFORMATION ANNOUNCED 

(Cleveland, OH) Nearly 400 precious Faberg^ creations — among them fifteen of the Imperial 
Easter Eggs specially commissioned by Russia's rulers — go on view at the Cleveland Museum 
of Art on March 9, 1 997 in Faberge in America. Cleveland is the final venue for this 
exhibition, which will remain on view here through May 1 1, 1997. 

Drawn from thirty-two American collections, public and private, Faberg6 in America 
features the design genius of Peter Carl Faberge (1846-1920), court jeweler to the last two 
Russian czars, Alexander III and Nicholas II. Faberge developed the firm founded by his 
father into the most important source of decorative works in Europe. It created traditional 
jewelry and silverware, but is most famous for the exquisite enamelled and gem-encrusted 
eggs given by the czars aj Easter to the Czarinas Maria and Alexandra. Faberge also produced 
from hard stones, precious metals, enamel, and jewels an imaginative assortment of useful and 
decorative pieces for the Russian court and people throughout the world. The success of the 
firm was sustained until the Russian Revolution of 1917. 

American collections of Faberge are the most important to be found anywhere. Chief 
among them is the Forbes Magazine Collection, but the museums of Cleveland, New Orleans 
and Richmond also display significant collections of Faberge formed by single individuals, 
including Cleveland's India Early Minshall. All will be represented on the occasion of 
Faberge in America, which coincides with the 150th anniversary of the birth of 
Peter Carl Faberge. 

Faberge in America is made possible by FABERGE CO. The exhibition has been 
organized by The Fine Arts Museums of San Francisco. Included with the exhibition is 
The Lillian Thomas Pratt Collection of Faberge, which has been organized by The Virginia 
Museum of Fine Arts and made possible by FABERGE CO. The Cleveland showing of 
Faberg6 in America is sponsored by the Chubb Group of Insurance Companies and 
KeyBank. Additional support is provided by the Ohio Arts Council. 
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Exhibition hours are 10 am to 6 pm on Saturdays, Sundays, Tuesdays and Thursdays, 
and 10 am to 10 pm on Wednesdays and Fridays. The museum is closed on Mondays. 

Timed tickets are required and advanced purchase is recommended. Prices are $7 for 
Tuesdays through Fridays; $10 for Saturdays and Sundays. Children ages 6 - 1 1 $4 all days. 
Children 5 and under only $1 per ticket. (Due to the nature of this exhibition, strollers will not 
be allowed.) Discounted tickets for seniors (60+) and full-time students are $6 Tuesdays 
through Fridays, and $7 on Saturdays and Sundays. Members tickets are free. 

The optional audio tour is $4 per person. Tickets may be purchased through Advantix at 
216/241-6000 (local) or 1-800-766-6048 (outside Cleveland). There is small service fee per 
ticket. Tickets can be purchased at the museum box office starting Sunday, March 2, 1997, 
one week prior to opening day. 

To receive a brochure or information on group discounts and travel package 
information, call the Cleveland Museiun of Art’s Faberge in America hotline at 
216/556-3746. 
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Note: 

Special hotel packages and discount airfare on Continental Airlines has been arranged for 
out-of-town visitors. We will call or fax to you a special 800 number which will be available 
September 30 for these exclusive Faberge travel packages. 



